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LOI GIOI THIEU

Im 2009, B6 Chinh fri da phat déng Cudc van dong “Ngudi Viét Nam uu tién

dung hang Viét Nam” nhdm phdat huy manh mé Iong yéu nudc, y chi tu luc, tu
cuong, tu tén dan toc, xay dLIng van hoa tiéu ding cla ngudi Viét Nam va sc’m xudt
ra nhiéu hang Viét Nam cé chcn‘ luong, stic canh tranh cao, dap Ung nhu cau tiéu
ddang frong nudc va Xudt khau.

Sau 10 ném trién khai thuc hién Cudc van dong NQU'OI Viét Nam uu tién ddng
hang Viét Nam” trén dia ban TP. Ha Noi, véi nhiéu ndi dung, hinh thidc hoat déng
phong phd, sinh déng, thiét thuc theo hudng: ndng cao chdt lugng sdn phdm hang
Viét, két néi cung cau, dua hang Viét Nam dén vdi ngudi tiéu ding trong nudc va
ting budc vuon ra thj trudng khu vuc va thé gidi. Két qud Cudc van ddng khéng
chi gép phan thuc day sdn xudt, néng cao uy tin cla hong hoa, doanh nghiép Vit
Nam mad con cd y nghia tich cuc trong viéc thuc hién cdac gidi phdp dé gid VUng én
dinh san xudt, kinh doanh bdo dom doi song cla nhan dan, duy ti phat trién kinh
18, gop ,ohan xdy dung phdt trién Thi dé va dat nudc.

Nhém tiép tuc thuc hién hiéu qud Cudc van déng “Ngudi Viét Nam uu tién ddng
hang Viét Nam”; Tuyén truyén réng rdi va gidi thiéu cac thuong hiéu, sén phdm, dich
vu Viet Nam dugc ngudi tiéu ddng binh chon théng qua Chuong frinh binh chon
"Hang Viét Nam dudc ngudi tiéu dang yéu thich” nam 2019 va cdac su kién mua sam
thudng nién néi bat ciia thanh phé, Ban chi dao Cudc van dong thanh phd Ha Noi
bién soan an phom "Hang Viét Nam dugc ngudi tiéu dang yéu thich ndm 2019,

Hy vong, én phdm “Hdang Viét Nam duoc ngudi tiéu ding yéu thich ndm 2019
sé& Ia mét cudn tai liéu tham khdo hdu ich danh cho ngudi tiéu dung cdng nhu ban
bé quédc t& khi dén Ha Noi cé nhu cau mua sdm hang hoa, dich vu chdt luong cao.

Tran frong!

In 2009, the Political Bureau launched "Vietnamese people prioritize using Vietnamese
goods" campaign to promote strongly patriotism, self-reliance, national self-respect, and build
a culture of consumption used by Vietnamese and produce many Viethamese goods of high
quality and competitiveness, meeting domestic and export demands.

After 10 years of implementing the campaign "Vietnamese people prioritize using Viethnamese
goods" in Hanoi, with many diverse and practical contents and activities forms in the direction
of: improving the quality of Vietnamese goods, connecting supply and demand, bringing
Vietnamese goods fo domestic consumers and each step out fo regional and world markets.
Results of the campaign not only conftributes fo boosting production and raises the reputation of
Vietnamese goods and businesses but also has a positive meaning in implementing solutions to
maintain production and business stability to ensure people’s life, maintain economic development,
and contribute fo the development of the Capital and the country.

In order to continue effectively implementing the campaign "Vietnamese people prioritize
using Vietnamese goods"; Widely propagate and infroduce Vietnamese brands, products and
services voted by consumers through the program "Vietnamese products preferred by consumers"
in 2019 and key annual shopping events of the city, Campaign Steering Committee of Hanoi
City compiled a publication" Viethamese products preferred by consumers in 2019".

Hopeftully, the publication “Vietnamese products preferred by consumers in 2019” will be
an useful reference for consumers as well as international friends when coming to Hanoi to
purchase goods and services of high quality.

Yours sincerely!

TM. BAN CHI PAO CUOC VAN BONG TP HA NOI

TRUGNG BAN
ON BEHALF OF CAMPAIGN STEERING COMMITTEE OF HANOI CITY

HEAD OF THE COMMITTEE

TN

I sl

 NGUYEN LAN HUONG
Ch Tich Uy Ban MTTQ Viét Nam thanh phd HA Noi

President of Hanoi’s Vietham Fatherland Front Committee

Introduction
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Ha Néi, ngay 01 thdng 11 nam 2019

Cudc van dong “Nguoi Viét Nam
uu tién dung hang Viét Nam”

Pé dua nén kinh té Viét Nam chu dong vugt qua nhimg
kho khan, thach thuc, phat trién nhanh, manh, bén
ving, gidi quyét tot an sinh xa hoi, nam 2009, BO Chinh
tri da phat dong Cudc van dong “Ngudi Viét Nam uu
tién dung hang Viét Nam". Véi vi tri la trung tam chinh
tri, kinh té va van héa l6n ctia ca nudc, Thu d6 Ha Noi la
mot trong nhimg dia phuong luon hudng tng va trién
khai tich cuc, sang tao, ¢6 hiéu qua Cudc van dong nay.

Viét Nam uu tién dung hang Viét

B an Chi dao Cudc van déng “Ngudi
Nam” Thanh phé da trién khai noi

Vai viéc trién
khai dong bo 4
nhom giai phap,
hon 10 nam qua,
viéc trién khai
thuc hién Cudc
van dong trén
dia ban Thanh
pho da dat duoc
nhimg két qua
tich cuc.

dung ctia Cudc van déng mot cach dong
bd va sau rong téi cac don vi thanh vién,
cac cdp uy Dang, chinh quyén, ban,
nganh, doan thé tir Thanh phé dén co
s@, cac don vi doanh nghiép, t6 chuc
san xuat kinh doanh trén dia ban, theo
4 nhém nhiém vu va gidi phap co ban,
gom:

m D4y manh coéng tac théng tin,
tuyén truyén vé muc dich, y nghia cua
CVD dén cac co quan, don vi, t8 chic
chinh tri — xa hoi, cdc doanh nghiép va
dong dao ngudi dan, tu do, ho c6 nhan
thic va hanh dong hudng ung CVD.
Thong qua: tuyén truyén trén hé thong
thong tin dai ching, tuyén truyén truc
quan, an pham tuyén truyén; t6 chuic
chuong trinh binh chon...

E Phéi hgp véi UBND Thanh
phé thao g6 kho khan cho cac doanh
nghiép, ban hanh chinh sach khuyén
khich san xudt, tiéu dung trong nudc;
cai cach tha tuc hanh chinh, hé trg
doanh nghiép phat trién.

E Phéi hgp vai cac co quan chic
nang t6 chuc cac hoat déng hd trg
doanh nghiép.

ﬂ Céc don vi chic ndng tang
cudng d6i mdi, chan chinh cac hoat
déng kiém tra, quan ly thi trudng.

VGi viéc trién khai déng bd 4
nhém giadi phap, hon 10 nam qua,
viéc trién khai thuc hién Cudc van
dong trén dia ban Thanh phé da dat
dugc nhiing két qua tich cuc. Nhan
thac vé Cudc van dong nang lén:
Ngudi tiéu dung da chud y san phdm
hang Viét; cac doanh nghiép c6 y
thic d8i mdi, nang cao chat lugng
hang hoa, quan tam quang ba, khai
thac thi truong Viét; cac cap, cac
nganh chuc nang cé giadi phap hiru
hiéu dé thao g6 kho khan cho doanh
nghiép, thac ddy phat trién san xuét.



In order to support
Vietham's economy to
proactively overcome
difficulties and challenges
for rapid, strong and
sustainable development
as well as good social
security, in 2009, the
Politburo launched the
Campaign "Vietnamese
people prioritize using
Vietnamese goods". As the
major political. economic
and cultural center of the
country, Hanoi is one of
the localities that always
respond to and implement
this Campaign actively,
creatively and effectively.

The campaign
"Vietnamese people prioritize using
Vietnamese goods™
' S

With the synchronous implementation of 4 groups of solutions, over the past 10 years, the
implementation of the Campaign in the city has achieved positive results.

The Steering Committee of the Campaign "Vietnamese people prioritize using Vietnamese
goods" has implemented the contents of the Campaign synchronously and deeply to the member
units, the Party committees, the authorities, departments, industries and unions from the city
to grassroots, enterprises, production and business organizations in the area, according to 4

groups of basic tasks and solutions, including:

1.  Promote information and propaganda
about the purpose and meaning of the Campaign
to socio-political agencies, units, organizations,
enterprises and citizens, from which they
acknowledge and take action to respond to the
Campaign. Via: propaganda on the mass media,
visual propaganda, publications; organization of
voting program, etc.

2. Coordinate with the City People's
Committee in solving difficulties for enterprises,
issuing policies to encourage domestic production
and consumption; reforming administrative
procedures, supporting the enterprises’
development.

3. (oordinate with functional authorities
to organize activities to support enterprises.

4.  Functional units shall enhance
innovation and regulate the inspection and
market management activities.

With the synchronous implementation
of 4 groups of solutions, over the past 10
years, the implementation of the Campaign
in the city has achieved positive results.
Awareness of the Campaign increasing:
Consumers have noticed Vietnamese
products; enterprises have been conscious
of innovating, improving goods quality.
paid attention to promotion and exploitation
of Vietnamese market; agencies of all levels
and functional industries have taken
effective solutions to remove the difficulties
for enterprises and promote production
development.
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0 nam thuyc hién Cuécvan dong

4

“Nguoi Viét Nam uu tién dung hang Viét Nam”

Nam 2019 ghi dau an 10 ndm
trién khai Cudc van dong (CVD):
"Nguoi Viét Nam uu tién dung
hang Viét Nam". TP. Ha Noi, vai
vai tro la 1 trong 2 trung tam
kinh té trong diém cua dat
nua¢ ¢6 sic anh hudng va lan
tda sau rong voi su phat trién
kinh té chung cua khu vuc phia
Bac da som trién khai CVD vao
thuc tién. Vai cach lam sang tao,
sau sat va su vao cudc cua ca hé
thong chinh tri toan TP, (VD da
€6 strc lan toa, di sau vao cudc
sOng. gilp nguai tiéu dung trén
dia ban Thu dé hudng toi lua
chon, mua sam va tin dung
hang Viét.

iéc t6 chuc trién khai CVD trén dia ban
VTP ¢6 su lanh dao chat ché, xuyén su6t

cla cap uy bBang, chinh quyén céc cap;
su phéi hop déng bé gilia cac luc lugng, cac
nganh, cac co quan bao chi, MTTQ va cac t8
chtc chinh tri - xa hoi. Vi cac hinh thic hoat
déng phong phd, séng tao, thiét thuc, CVD
da gdép phan quan trong trong viéc nang cao
nhan thuc va hanh déng ctia ngudi tiéu dung
trong mua sam va st dung hang Viét, tao diéu
kién cho cdc doanh nghiép (DN) Viét phat
trién, gép phan phat trién kinh té-xa hoi cla
TP va ca nudc. TP da chu trong tuyén truyén,

quang b3, van dong thuc hién CVD;
trién khai cac co ché, chinh sach d@é ho
trg DN xay dung, phét trién thuong
hiéu; hé trg trong cong tac xuc tién
thuong mai, Uing dung khoa hoc céng
nghé, déi méi thiét bi, phat trién san
phdm céng nghiép chi luc, ... Qua
do, tao nhiing chuyén bién tich cuc
trong san xuat va kinh doanh.

10 nam qua, Ban chi dao (B(P) (VD
cac cdp da té chic nhiéu hoat dong.
nhu: hoi thao, toa dam, hoi nghi tuyén
truyén véi hang nghin nguéi tham gia;
bién soan nhiéu an phdm phuc vu cong
tac tuyén truyén CVD; ti€n hanh 04 cudc
diéu tra xa hoi hoc dé nam bét, dinh
huéng du luan vé trién khai CvD. Gan 2
triéu luot nguoi dugc tap huan nghiép
vy, ky nang tuyén truyén CvVD; 120 san
phdm cua 82 DN dugc cong nhan san
phdm co6ng nghiép chd lyc; hon 1100
lugt DN da dugc hé trg xay dung va phat
trién thuong hiéu; 254 phién cho Viét,
3200 chuyén ban hang luu dong dua
hang Viét vé nong thon; 22 trung tam
thuong mai, 132 siéu thi dang van hanh
hiéu qua; 771 lugt san phdm cua 588 DN
dugc binh chon thong qua chuong trinh
binh chon “Hang Viét Nam dugc nguoi
tiéu dung véu thich”; gan 80 ngan vu
buon lau, hang cdm, hang gia va gian
lan thuong mai duoc xu ly; trén 3.000
san phdm cta 24 tinh thanh da dugc két
noi tai san giao dich néng san Ha Noi la
nhting két qua cu thé minh chimg cho
nhimg né lyc cta ca hé théng chinh tri
TP trong trién khai thuc hién CvD.

Pé tiép tuc thuc hién hiéu qua Cvp
trong thoi gian t6i, BCD (VD TP xac dinh

6 nhiém vu trong tam, trong do
tap trung viéc déi mai ndi dung,
phuong thic¢, nang cao hiéu qua
cong tac tuyén truyén CVD; chud
trong dén cac déi tugng 1a nguoi
tiéu dung, nguoi san xuat va hé
thong cac kénh phan phdi; Pay
manh phat trién ha tang thuong
mai dé cac DN c6 diéu kién dua
hang Viét chat luong cao dén tan
tay ngudi tiéu dung & ca khu vuc
ngi thanh va nong thon; Gan hoat
dong cua (VDb véi cac hoat dong
hé tro DN ciia TP; cung TP va cac
s@, ban, nganh tap trung thao gé
kho khan cho DN. Tap trung két
ndi cung - cau, ddy manh lién két
gitra ba d6i tugng: nha san xuat -
nha phan phéi va nguoi tiéu dung;
Thuc hién tot nhiém vu quan ly thi
truong, gia @ san phdm. chéng
hang gia, hang kém chat lugng,
phong chdng buodn lau, hang cdm
va gian lan thuong mai, gép phan
kiém ché lam phat. binh 6n gia doi
voi cdc mat hang thiét yéu, bao
dam an sinh xa hoi va tang truéng
bén ving; Tang cuong phéi hop
chat ché, dong bo gita cac nganh
TP va cac dia phuong, phan céng
trach nhiém cac thanh vién trong
BCD CVD TP, dam bao phu hop theo
chic nang va nhiém vu chinh tri
cta timg don vi; Thuc hién t6t cong
tac thi dua khen thuéng cac tap
thé, ca nhan co6 thanh tich xuat sac
trong viéc thuc hién (VD trén dia
ban TP.



Hanoi: Efficiency of 10 years of implementing “Vietnamese
people prioritize using Vietnamese goods” campaign

X

2019 marks the 10-year anniversary
of the launch of the Campaign:
“Vietnamese people prioritize
using Viethamese goods”. Hanoi
Gity, as one of the two key
economic centers of Vietnam,
having a great and widespread
impacton the general economic
development of the Northern
region, has soon implemented
this Campaign. With creativity,

and thorough leadership of the Party Committee and authorities

at all levels; synchronous coordination between forces, branches,
press agencies, Fatherland Front and socio-political organizations.
Through diversified, creative and practical activities, the Campaign
has contributed significantly to raising consumers’ awareness and
actions in purchasing and using Vietnamese goods, creating favorable
conditions for Vietnamese enterprises’ development and promoting
the socio-economic development of Hanoi city and the whole country.
Hanoi city has focused on propagating, promoting and campaigning to
implement it; applied mechanisms and policies to support enterprises
in building and developing their brands; supportedtrade promotion
and application of science and technology, equipment innovation,
development of key industrial products, etc.; thereby, creating positive

The Campaign has been implemented in Hanoi city under the close

close monitoring and the changes in production and business.

participation of the whole city's In the past 10 years, the Steering Committee (SC) at all levelsorganized
political system, the Campaign has many activities such as: seminars, forums, propaganda conferences
been able to spread and go deep with thoudsands gf pargicipants; Icompilled many publicationsdfor c(a‘mpali)gljn
. . . propaganda; conducted 04 sociological surveys to capture and guide public
!nto life, t.herEb_y hEIpmg CONSUmers opinion on the implementation of the Campaign. Nearly 2 million people
in Hanoi capital to choose, buy have been trained in professional skills and propaganda skills in the Campaign;
and trust Vietnamese goods_ 120 products of 82 enterprises were recognized as key industrial products;

more than 1100 enterprises have been supported to build and develop their brands; 254 Vietnamese markets and 3200 mobile
sales trips were held to bring Vietnamese products to the countryside; 22 trade centers and 132 supermarkets have been
operating effectively; 771 products of 588 enterprises were voted as “Vietnamese products preferred by consumers”; nearly
80,000 cases of smuggling. illegal goods, counterfeit goods and commercial frauds were handled; More than 3.000 products of
24 provinces and cities were connected at Hanoi Agricultural Product Exchange. All these specific results prove the efforts of
the whole city’s political system in implementing the Campaign.

In order to continue the effective implementation of the Campaign in the coming time, Hanoi City Steering Committee
identifies 6 key tasks: Focusing on renewing the contents and methods, improving the effectiveness of the propaganda; Paying
attention to consumers, manufacturers and distribution channels; Promoting the development of commercial infrastructure
for enterprises to bring high-quality Vietnamese goods to consumers in both urban and rural areas; Connecting activities of
the Campaigntobusiness support activities of Hanoi city; Along with Hanoi city, departments and agencies, focusing on solving
difficulties for enterprises; Focusing on supply-demand connection, promoting links among three objects: manufacturers -
distributors and consumers; Well performing market management tasks, product prices, combating fake goods, poor quality
goods, preventing smuggling, prohibited goods and commercial frauds; contributing to curbing inflation and stabilizing prices
of essential goods and ensuring social security and sustainable growth; Strengthening close and synchronous coordination
among the city branches and localities, assigning responsibilities to the members of Hanoi City Steering Committee, ensuring
compliance with the functions and political duties of each unit; Well performing the emulation and commendation of collectives
and individuals with outstanding achievements in the implementation of the Campaign in Hanoi city.
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